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INTRODUCTION

ONLINE PURCHASES

> Definition:

Online shopping or eshopping j . : ‘
PPIng PPINg s a form of clectronic commerce which allows consumers to

octly buy 200dS OF Serviees fram a anll. _

directiy ouy g orserviees from a seller over the Intemet using a web browser, Alternative

names are: e-web-store, e-g TPy ‘

e lore, e-shop, e-stare, Internet shop, web-shop, web-store, online store, online

sorefront and virtual store, Mobile ¢ . T
t Wl store, Mobile commerce (or m-commerce) describes purchasing from an
nline retailer's mobile optimized online site or ap

The process of purchasing products online is said to be online shopping. It is part of ¢-
commerce. It is increasing day by day. In online shopping, the buyer goes online to search for
products on the seller's website and choose the product to purchase. It is also possible to pay Cash
on delivery or buyer can pay online via the internet. The most popular online shopping websites
are Amazon, Flipkart, Myntra, etc. It is easy to order the products to doorsteps just by a few taps

without moving anywhere.

> Different terms:

¢+ Checkout

+ Shipping

+ Payment

+ Customer Accounts

+ Catalog Management
v Catalog Browsing

+ Product Browsing

¢ Order Management

¢ Site Management




Payment Mecthods

Online Payment Methods:
«  Online Bank Traasfer
v Cradit Card

«  Decbit Cand
«  Cuash Card

¢« Mobile Payment (IMPS/Ainci Maney)

OMine Payment Mcethods

+  Paisa Pay Cash an Delivery (for PowerShip sellers only)

> Online Purchases Process Flowchart:

Customized Homepage Preduct Searches
I Powerful search butlons cen be
placed anywhete on the site, o1
Select Product Category or Product search the cart's web pages

Select Products F———{ Temperary Onder Fik

1 "Continue Shopping” can be
selected at any pomt, or
Checleout Button clicked retumn lates (f snierrupted

]

E nter Persomal, Billing and Shpping details (dummmmly CustomerData file

l

Final Order Acceptance

1

Checkout using Secured Server

—

1 F .mail

Customer
Inveice

Invoices are automatically
sert to the customer




» Advantages:

v

S % &K

<

Convenience. Tt is the major benefit of online shopping. ...
No Crowds.

No Pressure,

Saves time,

Saves Money,

Reviews of product,
Multiple varieties,

We can send gifts casily,
Easy Price Comparison.
Online Tracking.

Instant Payment.

Contactless.

Disadvantages:

Frauds in Online Shopping
Delay in Delivery
You cannot touch the product

You cannot bargain

H EH B B &

Hidden costs and shipping charges

&

Lack of interaction

Returns can be complicated

H =

Spending too much time online

You don't know exactly what you are getting
¢ b

Unfriendly. Scammy or Complicated Websites

No sales assistance

B B X

No support for focal retaiters




A) Scope of the study
<+ We conducted (e

at Tirupat distriet,

* In our team we
collected the

Survey on 2 ¢lusters in Indira Nogar area of Gudur mandal
hav
data fro
Finally we conducte
arca of Gudur mand;

Catotal of 4 members
N 20 households,

d the survey on the
at Tirapati distriet

. Each member in our team

total 80 houscholds in Indira Nagar

B) Objectives of the study

To study the aware
Nagar,

To understand (he issue
people in Indirg Nagar
<+ To create

ness on Online Purchases among the people of Indira

S with Online Purchases fuced by the

arca of Gudur mandal at Tirupati district, .

an awareness among the people in Indira Nagar arca about Online

Purchases. :

* To increase the number of digital transactions by the people as a part of
digital India.

To create awareness on today's technology:,

To alert the people regarding online fraud,

e

£

...

C)Methodology:

To collect the data by preparing a questionnaire with 10 querics along
with sub queries and houschold details.



QUESTIONNAIRE
Below is the questionnajpe format .
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DATA ANALYSIS

Total number of households-20

Q1. Number of people using different types of mobiles phones? 20

Q2. Do you like Online shopping over offline Shopping?

Always - 03
Frequently - 01
Sometimes - 16
Never - 00

Q3. Do you prefer to purchase clothes online?

Always - 03
Frequently - 00
Sometimes — 17
Never - 00

Q4.Do you like to purchase electronics over online?
Always - 01

Frequently - 00
Sometimes - 16
Never - 03

QSaccording to you which one is casier”

online shopping-20
offline shopping-00

Q6. Which one takes less time to shop?

Online shopping-19
Offline shopping-01

Q7.which onc provides better offers /discounts?

Online shopping-16
Offline shopping-04

Q8.online shopping is accurate than offline shopping?
Always - 03

Frequently - 01

Sometimes - 16

Never - 00




Qowhat will you prefer for online or offline shopping?
Internet banking-01

Credit/debit cards-01

Cash on delivery-18

UPL payments-03

QUO.payment failures occur while making a payment?
Always - 02 )
Frequently - 00

Sometimes - |8

Never - Q0

QIl.choose two products you buy frequently on this site?.

Clothes-05

Beauty products-02
Electronic gadgets-03
Kitchen needs-03

Q12.which sites or apps do you prefer more of online shopping?

Amazon-03
Filpkart-03
Meesho-05
Other names-02

Q13.how many times do you shop online in a month?

Once-03

Twice-11
Thrice-04
Morethan thrice-00

QI4.how would you rate your overall shopping experience?

Excellent-16
Average-04
Poor-00

QI5.how would satisfy the quality of products purchased online?

Super-14
Satisfied-05
Average-01
Poor quality-00
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FRANSACTION FRAUD
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